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SY D N E Y  B L U E S  &  R O O T S  F E S T I VA L  2 0 1 1
THE SYDNEY BLUES & ROOTS FESTIVAL wi l l  be  held 
in  Windsor  on 28 ,  29  & 30 October  2011.  Three local 
and long-establ ished Hawkesbury businessmen are 
promoting the fest iva l .

AS WELL AS CELEBRATING the promoters’  love of 
Austral ian rhythm and blues music,  the festival is 
also an opportunity to showcase the historic Wind-
sor district,  gain increased tourism, and develop 
business and commercial  opportunities.

THE FESTIVAL WILL BE HELD in October to take ad-
vantage of spring weather conditions and so wil l 
avoid clashes with other festivals and local events.

IT IS ACKNOWLEDGED that there has been a prolif-
eration of music festivals around Austral ia in recent 
years.  Interestingly,  though, al l  the blues festivals in 
NSW are held in country and coastal areas — Byron 
Bay, Batemans Bay, Goulburn, Thredbo, and Wagga 
Wagga. Sydney does not have a comparable blues 
festival.  Windsor is an ideal location for such a fes-
tival because of its accessibil ity,  history, dining and 
varied accommodation faci l it ies,  unique vi l lage-l ike 
atmosphere and relaxed ambience.

THE FESTIVAL FORMAT is similar to that of other suc-
cessful festivals such as Goulburn, and Broadbeach, 
where events are held in a variety of venues through-
out the central  business precinct,  including hotels, 

restaurants,  cafés and outdoor venues including the 
Hawkesbury Paddlewheeler.  All  venues are within 
easy walking distance to each other.

THE FESTIVAL is promoted as a safe and fr iendly 
event,  transcending barriers of age, gender and cul-
ture,  presented in intimate performance spaces.

THE VERY BEST of established and emerging blues 
and roots acts from around Austral ia,  presenting di-
verse styles of music,  wil l  be showcased. Local mu-
sicians and other young performers are encouraged 
and given particular attention. Additional activit ies 
wil l  include market stal ls,  buskers,  jam sessions, 
workshops and youth groups.

ESTIMATING accurate attendance figures at this early 
stage is difficult, BUT based on attendances at the 2009 
and 2010 festivals, it is expected that between 2 000 
and 3 000 patrons each day will attend the festival.

NOW INTO ITS THIRD YEAR the festival has enjoyed 
steady growth, with increased attendances, addition-
al  venues, both electronic and print media exposure 
along with an increase in corporate sponsorship. The 
promoters are now enthusiastical ly looking forward 
to the Sydney Blues & Roots Festival becoming one 
of the premier events on the music calendar.

WE LOOK FORWARD TO WORKING WITH YOU.

S Y D N E Y  B L U E S  &  R O O T S  F E S T I VA L  P R O M O T E R S 

“We couldn’t  fault  i t .  The Paddlewheeler was a highl ight .  We’l l  be back,  with fr iends!”
                                                                                                                                                   B O B  &  C AT H Y,  C L A R E N C E  T O W N ,  N S W
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• 6 invitations to official launch party
• 40 festival day passes
• Full page advertisement in Souvenir Festival Program
• Logo on all festival advertising and promotional material
• Prominent banner and signage display throughout festival precinct
• Spruiking opportunity with signage at Official Opening and Closing Ceremonies
• Logo on Sydney Blues & Roots Festival official website
• Sponsor posters
• Logo on event posters
• Promotional display at Sydney Blues Festival Office during festival
• Premier mention and acknowledgement of support in all media releases
• Link to sponsor’s home page
• Free site during festival for promotional display
• Premier mention and acknowledgement of support at all venues
• Promotional display at performances and venues
• Logo on Festival correspondence
• Logo on 10 000 official festival flyers

 COST $50 000

NAM
ING RIGHTS SPONSORSHIP

“After  just  two years the Sydney Blues Festival  at  Windsor has 

real ly found i ts feet .  With a close network of  accommodating  

stages;  a large loyal  and receptive audience 

and a deft  mix of  steaming blues acts 

and appeal ing fel low travel lers — 

it  is  well  on i ts way to becoming 

a fest ival  f ix ture in this country. 

I  can’t  wait  for  number three.”

                                                        GLENN A BAKER



STAGE & BAND SPONSORSHIPS
S P O N S O R  A  B A N D

A minimum sponsorship of $500 is all that is required to secure 
naming rights to all of the performances by any of the festival’s 

established or emerging blues acts. The profile of the selected 
band will determine the sponsorship value. The band will 
promote their sponsor at each of their performances, and 

sponsors will be  named alongside ‘their’ band on our website. 
You will also enjoy other benefits  dependent  

on your level of sponsorship.

S P O N S O R  A  S TA G E
Stage sponsorship is available for any of the festival’s stages. 
Ranging from $1 000 to $3 000, these sponsorships ensure that 

your company has the sole naming rights for the duration of the 
festival. Each stage will be referred to in all programs and on our 

website as ‘The (your company’s name) Stage’.
You will also enjoy other benefits  dependent  

on your level of sponsorship.
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“ Fa b u l o u s !  I t  w a s  we l l  wo r t h 
  t h e  d r i ve  f ro m  A d e l a i d e .”
   T O M  C A R T W R I G H T  &  L I Z  H A L L ,  A D E L A I D E

PLATINUM
 SPONSORSHIP

• 6 invitations to official launch party
• 30 festival day passes

• Full page advertisement in Souvenir Festival Program
• Logo on all festival advertising and promotional material

• Prominent banner and signage display throughout festival precinct
• Spruiking opportunity with signage at Official Opening and Closing Ceremonies

• Logo on Sydney Blues & Roots Festival official website
• Sponsor posters

• Logo on event posters
• Promotional display at Sydney Blues Festival Office during festival

• Premier mention and acknowledgement of support in all media releases
• Link to sponsor’s home page

• Free site during festival for promotional display
• Premier mention and acknowledgement of support at all venues

• Promotional display at performances and venues
• Logo on Festival correspondence

• Logo on 10 000 official festival flyers

COST $20 000
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• 4 invitations to official launch party

• 18 festival day passes
• Link to sponsor’s home page

• Free site during festival for promotional display
• Sponsor posters

• Premier banner display
• Company  logo on event posters

• Free promotional stall in Windsor mall
• Up to 25 weeks exposure

• Full page advertisement in Souvenir Festival Program
• Logo on all festival advertising and promotional material

• Logo on Sydney Blues & Roots Festival official website
• Promotional display at Sydney Blues Festival Office during festival

• Premier mention and acknowledgement of support in all media releases
• Premier mention and acknowledgement of support at all venues

• Promotional display at performances and venues
• Logo on Festival correspondence

• Logo on 10 000 official festival flyers

COST $10 000

“ M u s i c ,  fo o d ,  g r e a t  f r i e n d l y  ve n u e s .
  W i n d s o r ’ s  b e e n  s u c h  a  we l l 
  ke p t  s e c r e t .  N o t  a ny m o r e ! ” 
  T H E  C A V E N D I S H  F A M I L Y ,  S T A N M O R E ,  N S W 
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SILVER SPONSORSHIP

• 4 invitations to official launch party
• 12 festival day passes
• Link to sponsor’s home page
• Free site during festival for promotional display
• Sponsor posters
• Premier banner display
• Free promotional stall in Windsor mall
• Up to 25 weeks exposure
• Half page advertisement in Souvenir Festival Program
• Logo on selected festival advertising and promotional material
• Logo on Sydney Blues & Roots Festival official website
• Promotional signage and material at Sydney Blues Festival Office during festival
• Premier mention and acknowledgement of support in all media releases
• Premier mention and acknowledgement of support at all venues
• Logo on 10 000 official festival flyers
  COST $5 000

      “ G r e a t  g i g !  We  c o u l d  h ave  p l a y e d 
              f o r  a n o t h e r  h o u r  —  a t  l e a s t ! ”
                                                           T R O Y  D W Y E R  —  T H E  S T R AY  R O O T S  
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BRONZE SPONSORSHIP

• 4 invitations to official launch party
• Festival day passes
• Sponsor posters
• Up to 25 weeks exposure
• Link to sponsor’s home page
• Promotional signage and material at 
Sydney Blues Festival Office during festival
• Logo on 10 000 official festival flyers
• Acknowledgement of support in selected media releases
• Quarter page advertisement in Souvenir Festival Program
• Logo on selected festival promotional material
• Logo on Sydney Blues & Roots Festival official website
• Free site during festival for promotional display
  COST $1 500

• 2 invitations to official launch party
• Festival day passes

• Link to sponsor’s home page
• Logo on selected festival promotional material

• Logo on Sydney Blues & Roots Festival official website
• Acknowledgement of support in selected media releases

• Company name on 10 000 official festival flyers
• One eighth page advertisement 

in Souvenir Festival Program
• Sponsor posters

• Up to 25 weeks exposure

COST $500

CRYSTAL SPONSORSHIP

              “ Eve n  b e t t e r 
           t h a n  l a s t  y e a r ! ”
                             PAULA & MICK ,  CANBERRA  



C O N T A C T S
w w w. s y d n ey b l u e s f e s t i va l . c o m . a u

s y d n e y b l u e s f e s t i v a l @ g m a i l . c o m

P O  B O X  1 7 0  W I N D S O R , NSW, 2756

P R O M O T E R S
G A R Y  M A N N I X  •  R O D N E Y  C O ATES

P E T E R  F R I C K E R  •  0 4 0 9  9 0 5 8 8 4

PROMOTIONS & ADVERTISING
C A T  S W I N T O N   •  0 4 1 1  3 3 3  1 9 0 

C A TA LY S T  •  catswinton @ bigpond.com

S Y D N E Y  B L U E S  &  R O O T S  F E S T I VA L
A B N  6 3  1 7 3  6 1 2  2 5 2

A L L  P H O T O G R A P H S  B Y  C R A I G  P E I H O P A

G R A P H I C  D E S I G N  B Y  D O N N A  R A W L I N S


